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It has been 3 years from the beginning to the popularization of online car rental 
service since 2014. The rapid development of this online product challenges 
traditional tax collection and management. The enormous car number and difficulties 
of obtaining transaction records cause problems like difficulties and high cost in 
management. Although the problem can ultimately be solved by new technology as a 
result of lapse of time and development of information technology, now it doesn’t 
apply to the principle of proportionality to allocate more tax management resources 
into the management of online rental car. 
This article tries to alternate another method to solve the problem. Online car 
rental service uses public resources, so it has stable income as the same as traditional 
taxi industry. The income from it belongs to financial income, so it is possible for 
taking the fees of issuing license into financial income. As a result, rental fees, which 
can be used in local public economy to compensate the usage of public resources, can 
overtake tax in this manner. 
The tax regulation of online car rental service is similar to the electronic 
commerce and traditional taxi. According to the management of the electronic 
commerce , together with the management and regulation of traditional taxi,online 
rental car in Fuzhou and Xiamen .We analyze the market access, pricing and 
monitoring of online car rental service in order to provides approaches to apply theory 
into reality. 
This paper is divided into 5 parts. The first part is introduction which introduces 
the purpose and meaning of the research, the up-to-date domestic and overseas 
research results and the method and content of the research .The second part 
introduces the the tax management of online car rental service’s background, 
including the main concepts in the article and the tax collection and management 
under the Internet era ,especially the tax collection and management of the electronic 
commerce .The third part analysis the current situation and the difficulties on the tax 
collection and management of the online car rental.Accroding to the information 
technology in tax is not efficient enough, tax on online car rental service would 
enhance tax cost. The forth part is the top design that feasibility of taking the license 
fees of online rental car into fiscal revenue, rather than tax, considering the 
reformation of financial system ,the perfects of public resources.and the local 
government willings .The fifth part is the specific methods that primary exploration of 
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原则上实行市场调节价。①2016 年 10 月 1 日，新的《出租汽车驾驶员从业资格
管理规定》将网络预约出租汽车驾驶员从业资格纳入该规定的管理。②2016 年
11 月 11 日，交通运输部牵头出台的《网络预约出租汽车经营服务管理暂行办
法》正式施行，更详尽地规范了网约车市场，规定了网约车平台公司应当依法
纳税并向乘客提供相应的出租汽车发票。 ③2016 年 11 月 3 日，包括交通运输
部、公安部、税务总局等六个部门发布的《关于网络预约出租汽车经营者申请
线上服务能力认定工作流程的通知》，对《暂行办法》规定的网约车经营者线
上服务能力认定工作的流程做出了规定。④2016 年 11 月 7 日《交通运输部办公
厅关于网络预约出租汽车车辆准入和退出有关工作流程的通知》发布。《福建
省人民政府关于深化改革推进出租汽车行业健康发展的意见》于 2016 年 11 月
6 日发布，在此基础上，福建省各市陆续自行制定了网约车的实施细则，例如：
《厦门市网络预约出租汽车经营服务管理实施细则》与 2016 年 11 月 20 日发
布并实施。《福州市网络预约出租汽车管理实施细则》自 2016 年 12 月 1 日起
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态，该品牌 2013 年进驻中国。2012 年，我国开始出现同类产品服务滴滴打车
和快的打车。2014 年，快的打车和滴滴打车为了抢占市场掀开价格大战，双方
投入总和超过 20 亿人民币给乘客和司机补贴，短时间内使网约车的市场认可
度和使用率迅速升高。2015 年 2 月 14 日，快的打车与滴滴打车宣布进行战略
合并。此后，Uber、滴滴打车、易到用车、神州专车等公司占据了中国网约车















































































“互联网+”概念初度是由于扬于 2012年 11月提出。2014年 11月，李克
强在世界互联网大会上指出，互联网是大众创业、万众创新的新工具。 
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